
locality 

Duty of care actions 

Primary school children in KHL @ School sessions 

Counselling sessions

Responses by counsellors 

30,000; 21% 145,000; 100% 

Contacts outside regular working hours*

14,000; 16%  83,000; 100% 

13,000; 15% 87,000; 100% 

1,000; 22% 5,000; 100% 

7,000; 14%  48,000; 100% 
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* 'outside regular working hours' includes all contacts that do not occur between 9am and 5pm, Monday to Friday  
all numbers are rounded to whole units
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Emotional wellbeing 

Mental health concerns  

Suicide-related concerns

Family relationship issues

Self-injury/self-harm concerns
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Duty of Care includes contacts where counsellors engage with external services (e.g. police, ambulance, domestic and family
services, homeless shelters etc.) to assist young people who have experienced harm or who they believe are at risk of harm.

Dating & partner relationships 

Friend/peer relationships 

Child abuse 

Self-concept (global) 

Loss & grief
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top concerns for young people

 Suicide Attempt Child Abuse Self injury

Kids Helpline's impact in Queensland

5-9 years 10-14 years 15-18 years 19-25 years

Trans & Gender Diverse 

*Female Male

*It should be noted that Kids Helpline data strongly indicates that females are
more likely to reach out for help and this may not necessarily reflect that
more females are experiencing crisis.

ages of young people we helped gender indentification 

QLD AUS QLD AUS

QLD
AUS

QLD

AUS

QLD
AUS

QLD
AUS

First Nations CALD Other

7% 36% 57%

cultural background
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AUS

top duty of care concerns

2022

phone webchat email

QLD

AUS

how young people reach out

10% 26% 64%

all numbers are rounded to whole units


